
 

 

  



 

Cornerstone	Content:	Special	Report 2	

Copyright	©	All	rights	reserved	worldwide.	
	
YOUR	RIGHTS:	This	book	is	restricted	to	your	personal	use	only.	It	does	not	come	with	any	other	
rights.	

	
LEGAL	DISCLAIMER:	This	book	is	protected	by	international	copyright	law	and	may	not	be	copied,	
reproduced,	given	away,	or	used	to	create	derivative	works	without	the	publisher’s	expressed	
permission.	The	publisher	retains	full	copyrights	to	this	book.	

	
The	author	has	made	every	reasonable	effort	to	be	as	accurate	and	complete	as	possible	in	the	
creation	of	this	book	and	to	ensure	that	the	information	provided	is	free	from	errors;	however,	the	
author/publisher/	reseller	assumes	no	responsibility	for	errors,	omissions,	or	contrary	interpretation	
of	the	subject	matter	herein	and	does	not	warrant	or	represent	at	any	time	that	the	contents	within	
are	accurate	due	to	the	rapidly	changing	nature	of	the	internet.	

	
Any	perceived	slights	of	specific	persons,	peoples,	or	organizations	are	unintentional.	

	
The	purpose	of	this	book	is	to	educate,	and	there	are	no	guarantees	of	income,	sales,	or	results	
implied.	The	publisher/author/reseller	can,	therefore,	not	be	held	accountable	for	any	poor	results	
you	may	attain	when	implementing	the	techniques	or	when	following	any	guidelines	set	out	for	you	
in	this	book.	

	
Any	product,	website,	and	company	names	mentioned	in	this	report	are	the	trademarks	or	copyright	
properties	of	their	respective	owners.	The	author/publisher/reseller	are	not	associated	or	affiliated	
with	them	in	any	way.	Nor	does	the	referred	product,	website,	and	company	names	sponsor,	
endorse,	or	approve	this	product.	

	
COMPENSATION	DISCLOSURE:	Unless	otherwise	expressly	stated,	you	should	assume	that	the	links	
contained	in	this	book	may	be	affiliate	links,	and	either	the	author/publisher/reseller	will	earn	a	
commission	if	you	click	on	them	and	buy	the	product/service	mentioned	in	this	book.	However,	the	
author/publisher/reseller	disclaims	any	liability	that	may	result	from	your	involvement	with	any	such	
websites/products.	You	should	perform	due	diligence	before	buying	the	mentioned	products	or	
services.	

	
This	constitutes	the	entire	license	agreement.	Any	disputes	or	terms	not	discussed	in	this	agreement	
are	at	the	sole	discretion	of	the	publisher.	



 

Cornerstone	Content:	Special	Report 3	

Table	of	Contents	

Introduction	.......................................................................	6	

How	to	Create	Cornerstone	Content	.................................	8	

Optimize	and	Promote	your	Cornerstone	Content	..........	13	

Measuring	the	Success	of	your	Cornerstone	Content	......	16	

Leveraging	your	Cornerstone	Content	.............................	20	

Finding	Cornerstone	Content	Ideas	..................................	22	

Final	Words	......................................................................	28	

Resources	.........................................................................	29	



 

Cornerstone	Content:	Special	Report 4	

	

	

	

	

	

	
 

		



 

Cornerstone	Content:	Special	Report 5	

	 	



 

Cornerstone	Content:	Special	Report 6	

Introduction		
	

A	great	way	to	stand	out	and	solidify	your	place	in	your	market	is	by	

creating	what	is	called	cornerstone	content.		

	

Cornerstone	content	is	content	that	is	evergreen,	in-depth,	and	

provides	valuable	information	and	insights	to	your	audience.		

	

It	is	designed	to	attract	and	retain	customers,	establish	your	business	as	

a	thought	leader	in	your	industry,	and	support	your	overall	marketing	

efforts.	

	

The	rise	of	the	internet	and	social	media	has	made	it	easier	than	ever	

for	businesses	to	reach	their	target	audience.	However,	it	has	also	

made	it	more	challenging	to	stand	out	in	the	crowded	digital	landscape.		

	

In	fact,	businesses	are	now	facing	more	competition	than	ever	before,	

so	it’s	important	to	find	new	ways	to	differentiate	yourself.	

	

Cornerstone	content	is	a	powerful	tool	that	you	can	use	to	achieve	this	

goal.	By	creating	valuable	and	informative	content,	you	can	set	yourself	
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apart	and	demonstrate	to	your	target	audience	that	you	have	

something	valuable	to	offer.	In	addition,	you’ll	show	them	that	you	are	

willing	to	go	the	extra	mile	to	provide	them	with	the	information	

they’re	looking	for.		

	

This	special	report	will	explore	the	importance	of	cornerstone	content	

and	provide	guidance	on	how	to	create,	optimize,	and	promote	it	to	

drive	results	for	your	business.	

	

So,	without	further	delay,	let’s	get	started!	
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How	to	Create	Cornerstone	
Content	
	

Step	1:	Identify	your	Target	Audience	

	

The	first	step	in	creating	in-demand	cornerstone	content	is	to	identify	

your	target	audience.		

	

Understanding	your	target	audience	will	help	you	to	create	content	

that	is	relevant	and	valuable	to	them—ensuring	that	you	hit	it	out	of	

the	park	every	single	time.		

	

When	coming	up	with	a	content	plan,	consider	things	such	as	

demographics,	interests,	and	pain	points	so	that	you’re	able	to	provide	

information	that	best	serves	your	audience.	

	

Step	2:	Choose	a	Primary	Topic	

	

Once	you	have	identified	your	target	audience,	the	next	step	is	to	

choose	a	topic	for	your	cornerstone	content.		
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The	topic	should	be	relevant	and	valuable	to	your	target	audience	and	

align	with	your	business	goals,	but	also	be	primarily	evergreen.	That	

way	you	don’t	have	to	worry	about	your	content	becoming	quickly	

outdated	or	needing	ongoing	work	in	order	to	keep	it	relevant.	

	

In	addition,	you	should	consider	conducting	keyword	research	to	

identify	popular	topics	in	your	industry.	These	can	also	be	used	as	titles	

and	sub-titles	for	blog	posts	to	maximize	your	outreach	by	boosting	

your	search	engine	ranking.	

	

Step	3:	Research	and	Collect	Information	

	

After	you	have	chosen	a	topic,	the	next	step	is	to	research	and	gather	

additional	information.		

	

Use	a	variety	of	sources	such	as	industry	reports,	studies,	and	expert	

opinions	to	gather	information	for	your	cornerstone	content.		

	

You	shouldn’t	rely	on	just	a	few	sources;	take	your	time	evaluating	the	

competition	as	well	as	what	kind	of	content	your	target	audience	is	

actively	engaging	with.	
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Step	4:	Create	a	Structure	or	Outline	

	

Before	you	begin	writing,	it's	important	to	create	a	structure	for	your	

cornerstone	content.		

	

An	outline,	or	framework,	will	help	you	to	organize	your	information	

and	make	sure	that	your	content	is	easy	to	read	and	understand,	but	it	

will	also	ensure	you	don’t	forget	anything	important	and	that	your	

material	provides	in-depth	coverage	of	your	main	topic.		

	

Consider	using	headings,	subheadings,	and	bullet	points	to	create	a	

clear	and	visually	appealing	structure	as	well.	Breaking	your	content	

into	digestible	segments	makes	it	easier	for	your	audience	to	read	and	

understand.	

	

Step	5:	Write	your	Content	

	

Once	you	have	a	structure	in	place,	you	can	begin	writing	your	content.		

	

Make	sure	to	use	a	clear	and	engaging	writing	style	that	speaks	to	your	

core	audience.	Dumb	it	down!	Don’t	use	complicated	or	confusing	

jargon.	Now	isn’t	the	time	to	flex	that	English	degree	you	might	have.	



 

Cornerstone	Content:	Special	Report 11	

The	idea	is	to	create	content	that	your	audience	will	understand	and	

enjoy.		

	

Bonus	points	if	you	use	images	and	videos	to	break	up	the	content!	

	

Step	6:	Optimize	and	Proofread	

	

After	creating	your	cornerstone	content,	it's	important	to	optimize	it	

for	search	engines	and	proofread	it	for	errors.	Also,	use	keywords	in	

your	title,	meta	description,	and	throughout	the	content.		

	

Further,	make	sure	to	use	internal	and	external	linking	to	connect	your	

cornerstone	content	to	other	relevant	pages	on	your	website	and	other	

websites.	This	will	ensure	your	content	is	thoroughly	optimized	for	

search.	

	

Step	7:	Promote	your	Content	

	

Once	your	content	is	optimized	and	proofread,	the	next	step	is	to	

promote	it	to	your	target	audience.		
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Use	social	media,	email	marketing,	and	influencer	marketing	to	get	

word	out	about	your	cornerstone	content.		

	

You	can	also	use	paid	advertising	to	promote	your	content	to	your	

target	audience,	if	you	have	the	budget	in	place.	

	

Remember	that	creating	amazing	cornerstone	content	takes	time	and	

effort,	but	the	results	are	worth	it	in	the	long	run!	
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Optimize	and	Promote	your	
Cornerstone	Content	
	

In	this	chapter,	we	will	explore	the	best	practices	for	optimizing	and	

promoting	your	cornerstone	content	to	attract	and	retain	customers	

quickly	and	easily.		

	

This	segment	will	serve	as	a	recap	of	what	we’ve	covered	so	far,	but	will	

also	provide	additional	tips	to	help	you	get	started.	J		

	

Step	1:	Optimize	for	Search		

	

Optimizing	your	cornerstone	content	for	search	engines	is	essential	for	

making	sure	it	can	be	found	by	your	target	audience.	Use	keywords	in	

your	title,	meta	description,	and	throughout	the	content.		

	

Also,	make	sure	to	use	internal	and	external	linking	to	connect	your	

cornerstone	content	to	other	relevant	pages	on	your	website	and	other	

websites.	

	

Step	2:	Optimize	for	Readability	
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In	addition	to	optimizing	for	search	engines,	it's	important	to	optimize	

your	content	for	readability.		

	

Use	headings,	subheadings,	and	bullet	points	to	make	your	content	

easy	to	read	and	understand.	Use	images	and	videos	to	break	up	the	

text	and	make	your	content	more	visually	appealing.	

	

Step	3:	Share	on	Social	Media	

	

Social	media	is	a	powerful	tool	for	promoting	your	cornerstone	content.	

Share	your	content	on	your	business'	social	media	accounts	and	

encourage	your	employees	and	customers	to	share	it	as	well.		

	

Also,	consider	using	paid	social	media	advertising	to	reach	a	larger	

audience.	

	

Step	4:	Guest	Post	on	other	Websites	

	

Guest	posting	on	other	websites	is	a	great	way	to	promote	your	

cornerstone	content	and	reach	new	audiences.		
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Reach	out	to	other	websites	in	your	industry	and	propose	guest	posts	

featuring	your	cornerstone	content.	

	

Step	5:	Focus	on	Email	Marketing	

	

Email	marketing	is	another	powerful	tool	for	promoting	your	

cornerstone	content.	Use	your	email	list	to	promote	your	new	content	

and	encourage	subscribers	to	share	it	with	their	inner	circles.	

	

By	optimizing	and	promoting	your	cornerstone	content,	you	can	

maximize	its	reach	and	take	your	business	to	the	next	level.			

	

	

	

	

	 	



 

Cornerstone	Content:	Special	Report 16	

Measuring	the	Success	of	your	
Cornerstone	Content	
	

	

Measuring	the	success	of	your	cornerstone	content	is	essential	for	

understanding	how	it's	impacting	your	business	as	well	as	help	you	

improve	your	strategy.		

	

In	this	chapter,	we	will	explore	the	key	metrics	to	track	and	the	best	

practices	for	measuring	the	success	of	your	cornerstone	content.	

	

Step	1:	Set	Clear	Goals	and	Objectives	

	

The	first	step	in	measuring	the	success	of	your	cornerstone	content	is	

to	set	clear	goals	and	objectives.		

	

These	goals	should	align	with	your	business	objectives	and	be	specific,	

measurable,	attainable,	relevant	and	time-bound	(SMART).		

	

For	example,	your	goal	might	be	to	increase	website	traffic	by	20%	in	

the	next	six	months.	
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Step	2:	Track	Key	Metrics	

	

Once	you	have	set	your	goals,	the	next	step	is	to	track	key	metrics	to	

measure	the	success	of	your	cornerstone	content.	Some	key	metrics	to	

track	include:	

	

Traffic:		

Track	the	number	of	visitors	to	your	website	and	the	pages	on	which	

your	cornerstone	content	is	featured.	

	

Engagement:		

Track	the	number	of	likes,	shares,	and	comments	on	your	cornerstone	

content.	

	

Conversion	rates:		

Track	the	number	of	conversions	(such	as	lead	generation	or	sales)	that	

result	from	your	cornerstone	content.	

	

Bounce	rate:		

Track	the	percentage	of	visitors	who	leave	your	website	after	viewing	

only	one	page.	
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Time	on	page:		

Track	how	long	visitors	spend	on	the	pages	featuring	your	cornerstone	

content.	

	

Step	3:	Use	Analytics	Tools	

	

To	track	your	metrics	and	measure	the	success	of	your	cornerstone	

content,	you'll	need	to	use	analytics	tools.		

	

Google	Analytics	is	a	popular,	free	tool	that	provides	detailed	data	on	

website	traffic,	user	behavior,	and	conversions.		

	

Other	tools	like	SEMrush	or	Ahrefs	can	help	you	track	your	website's	

performance	on	search	engines.	

	

Step	4:	Analyze	and	Report	on	your	Data	

	

Once	you	have	collected	your	data,	the	next	step	is	to	analyze	it	and	

report	on	your	findings.		
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Use	your	data	to	identify	patterns	and	trends,	and	make	data-driven	

decisions	to	improve	your	strategy.	
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Leveraging	your	Cornerstone	
Content	
	

Step	1:	Create	a	Content	Calendar	

	

The	first	step	in	leveraging	your	cornerstone	content	in	your	marketing	

strategy	is	to	create	a	content	calendar.		

	

A	content	calendar	will	help	you	to	plan	and	organize	your	content	in	

advance	and	ensure	that	it	aligns	with	your	business	goals	and	target	

audience.	

	

Step	2:	Repurpose	and	Update	your	Content	

	

Once	you	have	created	a	content	calendar,	the	next	step	is	to	

repurpose	and	update	your	content.	Repurposing	and	updating	your	

content	will	help	you	to	maximize	its	value	and	reach	new	audiences.		

	

For	example,	you	can	turn	your	blog	post	into	a	video	and	upload	it	to	

YouTube,	or	create	an	eBook	from	your	research	study	and	offer	it	as	a	

lead	magnet	on	your	website.	



 

Cornerstone	Content:	Special	Report 21	

	

Step	3:	Use	your	Content	to	Support	your	Sales	Efforts	

	

Use	your	content	to	educate	your	leads	and	customers	about	your	

products	or	services	and	provide	them	with	valuable	information.		

	

For	example,	you	can	use	your	cornerstone	content	to	create	a	lead	

magnet	that	will	attract	new	leads	to	your	website	or	use	it	to	support	

your	sales	team	in	the	sales	process.	

	

Step	4:	Use	your	Content	to	Support	your	PR	Efforts	

	

By	leveraging	your	cornerstone	content	in	your	marketing	strategy,	

such	as	via	press	release,	you	can	attract	new	customers	while	keeping	

your	brand	up	front	and	center.	

	

A	well-crafted	PR	release	will	also	help	you	boost	your	search	engine	

ranking	which	will	ultimately	maximize	exposure!		
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Finding	Cornerstone	Content	
Ideas	
	

In	this	chapter,	we	will	explore	the	best	practices	for	finding	

cornerstone	content	ideas.	

	

Understand	your	Target	Audience	

	

The	first	step	in	finding	cornerstone	content	ideas	is	to	understand	your	

target	audience.		

	

Understand	their	needs,	interests,	and	pain	points,	and	use	this	

information	to	generate	ideas	for	content	that	will	be	relevant	and	

valuable	to	them.		This	means	that	the	more	you	know	your	audience,	

the	easier	it	will	be	to	create	content	they’re	interested	in.	

	

Monitor	your	Industry	

	

Another	way	to	find	cornerstone	content	ideas	is	to	monitor	your	

industry.	Keep	track	of	industry	trends,	news,	and	events,	and	use	this	

information	to	generate	ideas	for	content	that	will	be	relevant	and	
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valuable	to	your	target	audience.	

	

Stay	active	on	social	media	and	focus	on	growing	a	following	that	you	

can	survey	for	future	content	ideas.	

	

Keep	a	Pulse	on	your	Competition	

	

Analyze	their	content	and	see	what	is	working	well	for	them	(and	what	

isn’t!).	Read	through	comments	left	by	customers	in	your	niche,	

particularly	their	requests	for	content	coverage.	Your	competition’s	

social	media	presence	can	be	a	goldmine	for	cornerstone	content	ideas.		

	

Use	this	information	to	generate	ideas	for	your	own	content	that	will	

be	relevant	and	valuable	to	your	target	audience.	

	

Use	Keyword	Research	to	your	Advantage	

	

Keyword	research	is	a	great	way	to	find	ideas	for	cornerstone	content.		

	

Use	research	tools	to	identify	popular	topics	and	keywords	in	your	

industry,	and	use	this	information	to	create	outstanding	content	that	

will	be	relevant	and	valuable	to	your	audience.	
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Ask	your	Audience	

	

Don’t	be	afraid	to	ask	your	audience	directly	for	ideas.	Use	social	

media,	surveys,	or	customer	feedback	to	understand	the	topics	and	

types	of	content	that	they	are	most	interested	in.	

	

Write	in	an	Engaging	Tone:		

	

The	tone	of	your	content	is	also	important.	Your	writing	should	be	

engaging	and	easy	to	read.	Use	active	voice,	short	sentences,	and	

simple	language	to	keep	your	audience	interested.	

	

And	finally,	here	are	some	examples	of	the	type	of	cornerstone	content	

you’ll	want	to	consider	as	part	of	your	overall	marketing	strategy:	

	

How-to	Guides:		

How-to	guides	are	a	great	type	of	cornerstone	content	because	they	

provide	valuable	information	that	helps	your	audience	solve	a	specific	

problem	or	accomplish	a	specific	task.		

	

They	can	be	in	the	form	of	blog	posts,	videos,	or	infographics	and	

should	be	easy	to	understand	and	follow.	
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Research	Studies:	

Research	studies	are	an	excellent	type	of	cornerstone	content	because	

they	provide	in-depth	insights	and	data	on	a	specific	topic.		

	

Case	Studies:		

Case	studies	are	another	great	type	of	cornerstone	content	because	

they	provide	real-world	examples	of	how	your	business	has	helped	

other	customers.		

	

They	can	be	used	to	demonstrate	the	value	of	your	products	or	services	

and	to	attract	new	customers.	

	

eBooks:		

eBooks	are	a	valuable	type	of	cornerstone	content	because	they	

provide	detailed	information	on	a	specific	topic.		

	

They	can	be	used	to	establish	your	business	as	an	authority	in	your	

industry,	and	to	generate	leads	for	your	business.	

	

Webinars:		
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Webinars	are	an	engaging	type	of	cornerstone	content	that	allows	you	

to	interact	directly	with	your	audience.		

	

They	can	be	used	to	build	a	loyal	following	quickly	and	reach	a	wider	

audience.	

	

Podcasts:		

Podcasts	have	become	increasingly	popular	in	recent	years	and	for	

many	reasons,	including:	

	

Targeted	audience:	Podcasts	allow	businesses	to	reach	a	specific,	

targeted	audience.	They	allow	businesses	to	create	content	that	is	

tailored	to	the	interests	and	needs	of	their	target	audience.	

	

Cost-effective:	Podcasts	are	a	cost-effective	way	to	reach	a	large	

audience.	They	don’t	require	expensive	equipment	or	a	large	

production	team	to	create,	and	can	be	distributed	for	free	to	a	wide	

audience.	

	

Builds	trust	and	authority:	Podcasts	allow	businesses	to	establish	

themselves	as	thought	leaders	in	their	industry.	They	provide	a	
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platform	for	businesses	to	share	their	expertise	and	knowledge	with	

their	audience,	building	trust	and	authority	with	their	audience.	

	

Personal	connection:	Podcasts	are	also	a	great	way	to	create	a	personal	

connection	with	your	audience.	They	provide	a	platform	for	businesses	

to	share	their	story	and	to	connect	with	their	audience	on	a	more	

personal	level.	

	

Increased	engagement:	Podcasts	tend	to	have	a	higher	level	of	

engagement	than	other	forms	of	content.	Podcast	listeners	are	often	

more	invested	in	the	content,	listening	to	entire	episodes	and	engaging	

with	the	host	and	guests.	

	

Podcasts	are	mobile-friendly:	Podcasts	can	be	listened	to	on-the-go	and	

on	various	devices,	making	them	accessible	to	a	wide	audience.	
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Final	Words	
	

Creating	cornerstone	content	is	essential	for	driving	results	for	your	

business,	but	it's	important	to	understand	that	it's	not	a	one-time	task.		

	

It's	an	ongoing	process	that	requires	an	ongoing	effort	and	dedication.		

	

It's	important	to	understand	your	target	audience,	conduct	thorough	

research	on	popular	topics,	use	a	clear	and	compelling	outline,	write	in	

an	engaging	tone,	optimize	for	search	engines,	edit	and	proofread	your	

content	and	most	importantly,	always	strive	to	provide	value.	

	

Creating	cornerstone	content	will	take	time,	but	the	results	will	be	

more	than	worth	it!	

	

You’ve	got	this!	

	

To	your	success,	
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Resources		
 
 
Here	are	links	to	a	few	resources	that	I	believe	will	help	you:		

	

Coaching:	

>>	https://promotelabs.com/coaching		

	

Mail	Labs:	12-Week	Coaching	Program:	

>>	https://promotelabs.com/maillabs/  
 
 

	
Develop	a	Winning	Cornerstone	Content	Strategy:	

>>	https://bloggingwizard.com/cornerstone-content/		

	
How	to	Create	Cornerstone	Content:	

>>	https://instapage.com/blog/cornerstone-content		

	

Cornerstone	Content	&	SEO:		

>>	https://www.meticulosity.com/blog/cornerstone-content 	
		

Examples	of	Epic	Cornerstone	Content:		

>> https://guavabox.com/5-examples-of-epic-cornerstone-content/		

	


