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SECURE THE MOST HIGHLY-COVETED POSITION IN
SEARCH TO INSTANTLY BOOST TRAFFIC & SALES!
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Copyright © All rights reserved worldwide.

YOUR RIGHTS: This book is restricted to your personal use only. It does not come with any other
rights.

LEGAL DISCLAIMER: This book is protected by international copyright law and may not be copied,
reproduced, given away, or used to create derivative works without the publisher’s expressed
permission. The publisher retains full copyrights to this book.

The author has made every reasonable effort to be as accurate and complete as possible in the
creation of this book and to ensure that the information provided is free from errors; however, the
author/publisher/ reseller assumes no responsibility for errors, omissions, or contrary interpretation
of the subject matter herein and does not warrant or represent at any time that the contents within
are accurate due to the rapidly changing nature of the internet.

Any perceived slights of specific persons, peoples, or organizations are unintentional.

The purpose of this book is to educate, and there are no guarantees of income, sales, or results
implied. The publisher/author/reseller can, therefore, not be held accountable for any poor results
you may attain when implementing the techniques or when following any guidelines set out for you
in this book.

Any product, website, and company names mentioned in this report are the trademarks or copyright
properties of their respective owners. The author/publisher/reseller are not associated or affiliated
with them in any way. Nor does the referred product, website, and company names sponsor,
endorse, or approve this product.

COMPENSATION DISCLOSURE: Unless otherwise expressly stated, you should assume that the links
contained in this book may be affiliate links, and either the author/publisher/reseller will earn a
commission if you click on them and buy the product/service mentioned in this book. However, the
author/publisher/reseller disclaims any liability that may result from your involvement with any such
websites/products. You should perform due diligence before buying the mentioned products or
services.

This constitutes the entire license agreement. Any disputes or terms not discussed in this agreement
are at the sole discretion of the publisher.
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Introduction

Position zero, often referred to as the “featured snippet” appears at the
very top of the search results. It directly answers a query, providing the

user with clear information relating to their search

Position zero appears above all other top-ranking search results,
making it the most highly sought after position for seasoned marketers
who understand the incredible impact that being the first result for a

highly-relevant search brings.

In fact, landing the top-ranked position in search can literally transform

your business virtually overnight.

After all, if you're the first to appear whenever a prospect enters a
highly-relevant search term, you’ll drive unlimited targeted traffic to
your landing pages and quickly maximize exposure as well as help

establish brand expertise.

Position zero simply puts your content ahead of the pack.
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In addition, securing position zero puts your brand in a very strong
position since you'll be able to provide a clear and definitive answer to

a commonly asked question.

Here’s what position zero looks like:

how to cook lobster X Q

Q Al [ Videos [Z)Images  Shopping & News : More Tools

About 42,700,000 results (0.55 seconds)

Directions are as follows.

1. Bring a small amount of water to a boil. Fill pot with 2 inches of heavily
salted water and bring it to a boil.

2. Add the lobsters. ...

3. Start the timer. ...

4. Steam lobsters for time indicated in chart below (see the section How Long
to Steam Lobster), remove with tongs to a bowl.

5. Drain the lobsters.

Feb 7, 2022

https://www.foodnetwork.com » food-network-essentials ~ :

How to Cook Lobster | Cooking School - Food Network

Position zero may look a bit differently to the snapshot above, though.

It can also come in the form of:

Tables:

These are data charts, such as measurement conversion tables such as

cup-to-ounces, insurance rates or dates of public holidays.
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In other words, it’s a visual representation of data.

Lists:
This includes a list of steps or instructions explaining the answer to the
search query such as when you search for a recipe. These often appear

when entering how-to questions.

Lists can be ordered or unordered and be either numbered or in

bulleted form.

Videos:
Position zero often features a suggested video, if there’s a video clip
available that directly answers the question entered in search. These

results come from YouTube, the second largest search engine online.
Paragraph:
Position zero may include a definition to a term or an answer to a

guestion, ranging from 40 to 60 words.

No matter what position zero ends up looking like, if you manage to

secure the top spot, you’ll catapult your business to the next level.
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Are you ready to learn exactly how to achieve position zero results?

Let’s begin!
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Getting Started

When it comes to search engine optimization, everyone is after the

exact same thing: to get to the top of the results page.

Since Google only shows 10 search results per page, so the higher

you’re on that list, the more exposure you’ll receive.

Position zero is now the King of impact. If you’re able to secure the top

spot, you’ll experience more traffic than you ever thought possible.

In fact, position zero typically gets a much higher click-through rate
than paid advertising, which means that even if your competitors throw
a ton of money into ad campaigns in the hope of knocking you off your
position, you can still come out on top!

So, what do you need to do to get to position zero?

Your first step should be to determine whether position zero would

actually benefit your business or not.
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True, landing in the top spot in search will likely skyrocket your page’s

visibility and traffic, but does your business really need the top spot?

For example, if you’re a local business you’re likely better off focusing

on positioning yourself on Google map results instead.

Remember, Position Zero is all about answering a popular search

query.

And that question could be anything under the sun, (yes, even “are
werewolves real?”), so if your market is one where people are in
desperate need of answers to commonly asked questions, then you

should aim to rank in this high-traffic spot.

But if your target audience isn’t actively looking for an answer to a

frequently asked question, you may want to reconsider whether

spending time and resources trying to secure position zero is worth the

effort.

To begin, think about the questions people are asking in your niche.
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Write down everything that comes to mind; you’ll use this information

in just a few minutes.

The key is to think from your audience’s perspective.

What would the average person type into Google when looking for a

direct answer to their question?

Remember to consider questions from different levels of learning and

knowledge as well.
For example, someone brand new to your niche would likely enter in
very different questions—typically they’d be basic or broader in scope

than someone with knowledge about your topic.

The questions you write down will then need to be qualified. You do

this by simply entering each one into Google.

You’re looking to see if any of the questions rank in position zero, and if

so, who owns that spot.
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Studying the top-ranking competitors in your niche will make it easier

to create a marketing strategy that puts you on top.

Look at how each question that appears in position zero is structured.

You’ll quickly notice how detailed, yet concise the answers are.

When the time comes to optimize your pages, you’ll want to organize

your posts in the same way that your competitors do, only better.
The key is to thoroughly answer a commonly searched question. The
more comprehensive your post is, the better your chances at securing

position zero.

Remember, Google chooses one of the pages from the first ten search

results, so you want your post to be systematically optimized to boost

your chances at it being chosen.

The more you study the competitors in your niche who’ve already

managed to secure position zero, the better you’ll understand how to

create your own posts so you can take over their ranking.
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How to Secure Position Zero

Now that you have a better understanding of what you need to keep in
mind when creating content in the hopes of landing the top spot, here

are some other things you should do to boost your chances:
1: Target a Simple Question:

The idea is to choose a commonly asked question that can be answered

simply and succinctly.
At the same time, you want to be careful that your snippet doesn’t
completely answer their question, leaving them with no reason to visit

your website and explore further.

To avoid this, focus on choosing a question that can be answered

quickly, but where a user would almost always want more information.

In other words, while a short and simple answer will give them a

general idea, it’s a topic that’s complex enough to where a user will
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want to go deeper.

2: Focus on Long-Tail Keywords:

Identify a long-tail search term that makes sense for your business and

research what’s in position zero for this specific term.

Once you’ve found the current featured snippet, visit the page and

analyze the content there.

Look for weaknesses in their material.

e Are there ways you could improve on the answer?

e |sthere outdated or unnecessary information included in their

content?

Create your own content so that it’s stronger and clearer than the

theirs.

3: Keep your Answers Short and Direct:

Your answers should be no more than 60 words long. Aim for 52-58 to
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be safe. In addition, you’ll want to ensure your answer is direct. After

all, a featured snippet only allows for a small amount of text.

You should also make sure you include both the question and answer in
one sentence. It will help crawlers identify the question and answer

combination which will boost your chances at securing position zero.

4: Think Beyond Google:

Uploading optimized video content to YouTube is a great way to
increase your chances at not only ranking on the first page of Google’s

search results, but it will help you maximize your overall outreach!

When creating video content, you’ll want to make sure each video has
a detailed description that includes highly-targeted keywords, includes
a transcript, uses a compelling thumbnail and contains accurate closed

captions.

Answer questions within video descriptions as well within the videos

themselves. After all, YouTube videos are more often featured in

response to how-to queries than anything else!
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Remember, Google looks at both transcripts as well as descriptions

when choosing content for the featured snippet.

As time goes on, featured snippets will continue to include more and
more videos, so that users no longer have to leave Google to go to

YouTube.

In some cases, Google may feature a specific segment of a clip that
answers the specific query, so keep this in mind when you think about
how your brand might be able to provide video-based answers while

encouraging users to click through to your channel.

Don’t overlook the power of video content in relation to brand

awareness and boosting visibility beyond Google.

Visuals are the most powerful way to provide answers to search queries

and they will boost your chances at landing position zero, but they offer

many other benefits as well.

Tips:

Create a dedicated public page where your video is the main feature:
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It’s okay to include the same video on both a dedicated page and its
original page alongside other information, like a news article or a

product detail page.

Include your video in an appropriate HTML tag:

Google can more easily identify a video on your page when there's an

HTML tag around it.

Submit a video sitemap to make it even easier for Google to find your

videos:

Make sure that you verify both the site that contains the sitemap and

all of the sites referenced in the sitemap.

You can do that here:

https://support.google.com/webmasters/answer/34592

Finally, make sure that your videos are visible and easy to find on your
pages. This is why Google recommends using a standalone page for

each video with a descriptive title or description unique to each
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individual video. Make sure videos are prominent on the page and

aren't hidden or difficult to find.

5: 5W Answers (Who, What, When, Where & Why):

While you want to ensure your questions are short and direct, you

should also try to include the “who, what, when, where and why” in

your content.

Not only will it boost your chances of appearing in position zero, but it

will strengthen your content’s tone and structure.

Not sure what the 5W’s are for the question you’re looking to answer?

I’ll show you how to get started in the next chapter.

6: Focus on Title Tags:

Every single page on your website should have a title tag. You also want

to make sure your tags are descriptive but concise.

Avoid keyword stuffing or including irrelevant words in your title—keep

them highly targeted and extremely focused.
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You should also work towards creating distinct and clear titles for every
page on your website. Don’t re-use tags frequently or you run the risk
of over-optimizing for repeated keywords rather than broadening your

reach.

Instead, each title should directly relate to the content on your page

and vary in terms of targeted keywords.

Finally, make sure that every page includes a solid meta description.

7: How-To Questions.

How-to questions are one of the most common type of search and will

almost always display a position zero result.

For example, the question: “how to jump start a car” shows this result

in position zero:
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how to jump start a car

Q Al [] Videos [)Images [ News (© Shopping : More

Q, automatic Q, locked Q, keyless

How to Jump-Start a Car Yourself

1. Face both vehicles towards each other and park. ...

2. Open both hoods and locate the batteries. ...

3. Find the positive and negative battery terminals. ...

4. Connect the red clamp to the positive post on the dead battery.

5. Connect the other red clamp to the positive post on the working battery.

More items...

https://www.toyotaoflouisville.com » service » service-tips

How to Properly Jump Start a Car - Toyota of Louisville

How-to searches yield more position zero results than any other kind,

so keep this in mind when creating your own content.

Just the same, consider incorporating “what is” headings in your

content as well.

Think about the type of search queries someone in your niche would

enter that begin with “what if” and then look for ways to include them
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in your content.
In addition, one of the easiest ways to get to position zero is to produce

content involving lists. Ordered steps, a list of required ingredients, and

even ranked items are often found in position zero results.
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Answering the Right Questions

If you're stuck when it comes to figuring out what questions to answer
to boost your chances at securing position zero, there’s a simple “hack”

that will give you the direction you need.

Whenever someone enters in a search term into Google, they’re given

many different answers.

Yes, there’s the snippet that sits in position zero, but if you scroll

further down you’ll also see a section called “People Also Ask”.

This is an incredibly valuable section for any marketer or content writer
because it provides you with a long list of commonly asked questions
relating to the original search query.

And remember how | mentioned the importance of including the Who,
What, When, Where & Why in your answer in order to ensure your
content succinctly answers the question?

The People Also Ask section is a great resource when looking for other
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commonly asked questions related to any given topic.

There are generally two types of questions that appear in the People

Also Ask section:

1: Questions that are more specific to the current search query.

These questions drill down, clarifying the query and helping a user find

answers.

This works well in the event someone entered a search query that was

too vague.

Google will display relevant questions pertaining to the overall topic in

the hopes of helping the browser pinpoint their issue.

2: Similar Questions.

Think of these as follow-up questions that are relevant to the current

search query but may be broader in scope.
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For example, if you were to enter the search query” “how to make

money online”, there’s little chance just one answer will be sufficient.
After all, there are many different methods and opportunities available
to anyone who wants to make money online so a position zero answer
couldn’t possibly cover all ground.

This is where the People Also Ask comes into play.

Let’s take a closer look:
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how to make money online

Q Al [¥) Videos @ News [)Images (O Shopping : More

Q, teen Q, kid Q, gir Q, for students Q, adults

How to make money online

1. Pick up freelance work online. ...

2. Test websites and apps. ...

3. Pick up tasks on Amazon's Mechanical Turk. ...

4. Take surveys for money. ...

5. 5. Make money from your blog as an affiliate. ...

6. Sell your wares on Etsy. ...

7. Get advertising revenue from your blog or YouTube channel. ...
8. Become an Instagram influencer.

More items...

Tools

Q. man Q, sugar d:

https://www.nerdwallet.com » Personal Finance  : Traf/mo (us): 107.60K/18.63M - Kw (us): 2681/990.03K

25 Ways to Make Money Online and Offline - NerdWallet

MOZ DA: 78/100 (+0%) RefDom: 123.93K Ref Links: 5.8M Spam Score: 3% Show backlinks

© About featured snippets + @ Feedback

People also ask

How can beginners make money online?
How can | make money just now?

How do | make fast cash?

How can | make $100 a day on the Internet?
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From a marketer or content writer’s perspective, the questions that

appear in the People Also Ask section are pure gold.

They help us better understand the overall topic, but they also highlight
the average browsing journey so we can better serve our audience

when it comes to creating our own content.

In other words, we know what questions are being asked and we know

how to answer them.

In addition, by analyzing the questions that appear with different
search queries related to your market, rather than just one, you’ll get a
great idea of what your target audience is interested in when actively

searching for a specific search phrase.

You can then use these questions as subheadings in your blog posts.

After all, since users are actively searching for those exact questions,

chances are you’ll drive readers deeper into your content by including

them in your content.
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Creating content based around answering questions that appear in the
People Also Ask section is also a great way to boost your rankings in
search, which in turn, will increase your chances at landing position

zero.
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Final Words

When aiming your sights on securing position zero, remember the

following:

Your answer needs to provide an accurate answer to the search query.
It must also be relevant, so focus on answering one specific question in

each blog post instead of trying to cover too much ground at once.

Your page also needs to be on the first page of search for your given

guery to be selected for position zero.

Google only chooses a featured snippet from the first-page of results so
if you've yet to secure a position on page one, you’ll want to focus on
achieving that first.

Finally, don’t overlook the importance of proper formatting!

Google seems to prefer extremely organized content, so use tables,
lists, a combination of headings and paragraph tags, and step-by-step

instructions to provide a clear and well-guided answer.
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All of this will boost your chances at being chosen for a position zero
placement, and even if you never manage to land this coveted spot,
your post will be fully optimized which will essentially maximize your

traffic and outreach.

In the end, while the page with the highest authority will always have
the best shot at securing position zero, smart content optimization
that’s aimed at providing a clear and direct answer, combined with

providing additional value will often win.

To your success,

Position Zero: Special Report

29



Resources

Here are links to a few resources that | believe will help you:

Coaching:

>> https://promotelabs.com/coaching

3 Steps to Ranking for Position Zero:

>> https://searchengineland.com/rank-position-0-3-simple-steps-
featured-snippets-primer-275941

Position Zero Explained:

>> https://www.webfx.com/blog/seo/what-is-position-zero/

How to Optimize for Position Zero:

>> https://seodesignchicago.com/seo-tips/how-do-you-optimize-

featured-snippets/

Position Zero Quick-Start:

>> https://www.brightedge.com/blog/how-optimize-featured-snippets-

and-position-zero
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